	
	



	TO:
	TO WHOM IT MAY CONCERN 

	FROM:
	RAF

	DATE:
	8 November 2011

	SUBJECT:
	RFP: RAF/HO/00216


Questions and Answers:  Pack 1
	Question 1:  
Give us the event that was done e.g. transport events

	Answer 1: 


	Question 2
Does RAF have current suppliers

	Answer 2:

No currently we do not have the company on board



	Question 3:  
What kind of guide can we have in terms of pricing?

	Answer 3:
Budget will differ on each event.

Retainer / management fee

	Question 4:  
Is RAF looking for 1 company who can do everything 

	Answer 4:

Yes

	Question 5:
We would like to know if it would be possible to get your current list of experiences/events and sponsorships

	Answer 5:

 

	Question 6:

We also would like to know if you have any case studies of previous events you have done or pictures or anything we can use as a reference point.

	Answer 6:



	Question 7:

Does RAF have existing research regarding their customer markets and are you willing to share this information? If the information is not available will the RAF be including a research cost into their budget?

	Answer 7: 
Yes – Not available for public consumption

	Question 8:

What do the RAF define as a community?

	Answer 8:   
Inhabitants of a particular geographical territory

	Question 9:

Can the RAF further define what is meant by the statement made on page 46, “ Have the necessary financial resources to allow for the production of branding collateral and promotional items that are either generic or event-specific” How will the financial process of branding procurement be done?

	Answer 9:   
Service providers should be able to produce branding collateral without experiencing financial constraints, within a short period of time. It goes without saying that all internal procurement processes will be followed before any orders are placed

	Question 10:

What are the RAF’s procurement policies and guidelines? 

	Answer 10:   
This is an internal process – and has no bearing on the tender

	Question 11:

Can the RAF provide us with the existing Integrated Marketing Communications Strategy which is mentioned within the brief?

	Answer 11:   

No – Not available for public consumption. We expect proposals to demonstrate initiative and a basic understanding of an Integrated Marketing, Communications & Stakeholder Management Strategy.

	Question 12:

On page 49 the RAF describes itself as having partnerships and joint ventures with various stake holders; please can the RAF further define these partnerships and joint ventures? E.g. do they still exist? Who are they held with? What are the terms and conditions of the partnerships and JV’s?

	Answer 12:   
Not available for public consumption. Service providers should demonstrate in-depth knowledge of the basic principles of stakeholder engagement


	Question 13:

Can the RAF provide us with a list of their current events and activations, including information regarding dates, locations and activation plan?

	Answer 13:   
No – Service providers should demonstrate an understanding of the basic principles of event management

	Question 14:

Can the RAF provide us with a list of available airtime slots on the SABC calendar (with regards to RAF negotiations with SABC) when, where and when are the slots available?

	Answer 14:   

No – Service providers should be able to demonstrate knowledge and in-depth understanding of conventional and non-conventional media options.

	Question 15:

Does the RAF require assistance with the SABC airtime negotiations?

	Answer 15:   

Yes.
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